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MEDIA ADVISORY: Dodge to Roll Out "Never Lift" Campaign; Launch Direct Connection
Brand
Dodge will share initial stages of its “Never Lift” campaign, which will launch a variety of new Dodge models
and initiatives over the next two years
Brand will announce two new performance programs, including Direct Connection, and preview additional
Dodge enthusiast news
“Never Lift” launch video announcement can be viewed at Dodge.com on November 8, 2021, at 1 p.m. ET

November 4, 2021, Auburn Hills, Mich. - The Dodge brand will share the first phases of its “Never Lift” campaign,
which will rollout a lineup of new Dodge models and initiatives over the next two years. The brand will announce two
new performance programs, as well as preview two additional new enthusiast-inspired initiatives.
WHERE: Online at Dodge.com
WHEN: Monday, November 8, 2021, 1 p.m. ET
WHO: Tim Kuniskis, Dodge Brand Chief Executive Officer, Stellantis
Dodge//SRT
For more than 100 years, the Dodge brand has carried on the spirit of brothers John and Horace Dodge. Their
influence continues today as Dodge shifts into high gear with muscle cars and SUVs that deliver unrivaled
performance in each of the segments where they compete.
Dodge drives forward as a pure performance brand, offering SRT versions of every model across the lineup. For the
2022 model year, Dodge delivers the drag-strip dominating 807-horsepower Dodge Challenger SRT Super Stock, the
797-horsepower Dodge Charger SRT Redeye, the most powerful and fastest mass-produced sedan in the world, and
the Dodge Durango SRT 392, America’s fastest, most powerful and most capable three-row SUV. Combined, these
three muscle cars make Dodge the industry’s most powerful brand, offering more horsepower than any other
American brand across its entire lineup.
In 2020, Dodge was named the "#1 Brand in Initial Quality," making it the first domestic brand ever to rank No. 1 in
the J.D. Power Initial Quality Study (IQS). In 2021, the Dodge brand ranked No. 1 in the J.D. Power APEAL Study
(mass market), making it the only domestic brand ever to do so two years in a row.
Dodge is part of the portfolio of brands offered by leading global automaker and mobility provider Stellantis. For more
information regarding Stellantis (NYSE: STLA), please visit www.stellantis.com.
Follow Dodge and company news and video on:
Company blog: http://blog.stellantisnorthamerica.com
Media website: http://media.stellantisnorthamerica.com
Dodge brand: www.dodge.com
DodgeGarage: www.dodgegarage.com
Facebook: www.facebook.com/dodge
Instagram: www.instagram.com/dodgeofficial
Twitter: www.twitter.com/dodge and @StellantisNA
YouTube: www.youtube.com/dodge,https://www.youtube.com/StellantisNA

-###Additional information and news from Stellantis are available at: https://media.stellantisnorthamerica.com

