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Ram Truck and Jeep® Brand Super Bowl! Videos Earn First and Fourth Place in YouTube’s
Ad Blitz 2013 Contest

e More than 61 million YouTube views of top five Ad Blitz commercials

e Ram Truck brand sees nearly 18 million total views for ‘Farmer’; brand to donate $1 million to National
FFA Organization

e More than 4 million views for the Jeep® brand’s ‘Whole Again’ on the brand’s YouTube site; more than
$1 million in vehicles and funding donated to the United Service Organizations via Operation SAFE Return

February 15, 2013, Auburn Hills, Mich. - The votes are in and the Ram Truck and Jeep® brands have secured the
first- and fourth-place spots in YouTube’s Ad Blitz 2013 contest. Both the Jeep and Ram Truck brands leveraged the
visibility of Super Bowl XLVII to launch two initiatives encouraging citizens to support two key strongholds of American
society — our troops and our farmers.

Ram Truck Brand’s 'Farmer’

The new Ram Truck spot, “Farmer,” was inspired by the stirring “So God Made a Farmer” tribute delivered by
legendary radio broadcaster Paul Harvey and used as an anthem in grassroots videos created by farm families over
the past three decades.

“Farmer” was created in partnership with The Richards Group of Dallas, Texas. The broadcast spot can be viewed at
the Ram Truck brand’s website at www.ramtrucks.com/keepplowing and on the brand’s YouTube site at

www.youtube.com/ramtrucks.

Jeep Brand’s 'Whole Again'

The two-minute spot, “Whole Again,” is a heartfelt letter, read by Oprah Winfrey, from the Jeep brand and the
American people to the service men and women of the six branches of the armed forces. It is a simple
acknowledgement that Americans everywhere hold them in utmost respect and admiration for all they do in protecting
American values and institutions around the world.

The Jeep brand’s “Whole Again” was created in partnership with GlobalHue of Detroit. The broadcast spot can be
viewed at the Jeep brand’s website, www.Jeep.com/OSR,and YouTube site at www.youtube.com/jeep.

About Ram Truck Brand

The Ram Truck brand continues to establish its own identity and clearly define its customer since its launch as a
standalone vehicle brand. Creating a distinct brand for Ram trucks has allowed the brand to concentrate on how core
customers use their trucks and what new features they'd like to see. Whether focusing on a family that uses its half-
ton truck day in and day out, a hard-working Ram Heavy Duty owner or a business that depends on its commercial
vehicles every day, Ram has the truck market covered.

The Ram Truck brand has the most innovative lineup of full-size trucks on the market. Ram Truck has emerged as a
full-size truck leader by investing substantially in new products, infusing them with great looks, refined interiors,
durable engines and features that further enhance their capabilities. Truck customers, from half-ton to commercial,
have a demanding range of needs and require their vehicles to provide high levels of capability. Ram trucks are
designed to deliver a total package.

About Jeep Brand
Built on more than 70 years of legendary heritage, Jeep is the authentic SUV with class-leading capability,



craftsmanship and versatility for people who seek extraordinary journeys. The Jeep brand delivers an open invitation
to live life to the fullest by offering a full line of vehicles that continue to provide owners with a sense of security to
handle any journey with confidence.

The Jeep vehicle lineup consists of the Compass, Grand Cherokee, Liberty, Patriot, Wrangler and Wrangler
Unlimited. To meet consumer demand around the world, all six Jeep models are sold outside North America — and all
are available in right-hand drive versions and with gasoline and diesel powertrain options. Chrysler Group LLC sells
and services vehicles in approximately 120 countries around the world.
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